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Baltimore City School District
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Educators & Administrators
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Children & Parents

Grade school students use
MTA , but a disjointed, and
problematic transportation
system impedes attendance
which leads to reduced
graduation rates.




Sharone Brinkley-Parker

Director of Enrollment and Attendance
for Baltimore City Schools
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“Forty percent of our high school students
miss a month or more of school days a year”

John Land

Executive Director of City Schools Operations




Universities
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Faculty & Staff
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Student Body

Universities provide resources such
as fundraising opportunities, man-
power, and awareness through
student internship opportunities &
Transit Choices student clubs.




Sammy Hoil
President of MICA
“I look to Baltimore as more coherent,

cohesive environment where we can make
concrete action together”




Baltimore Businesses  Businesses in Baltimore will advertise
Y Transit Choices as a brand and solicit
donations to the organization through
Engaged Employees  their products or channels, gaining
Y more consumers for each business and
financing for Transit Choices.

Consumers




ZipCar

Car Sharing Company

“Our members inspire us to reach out into

the community and make a difference. We're
proud to be working with organizations that are
setting examples around the globe.”




Community Ambassadors
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Neighborhood Engagement
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Mobilized Individuals

Community engagement
recognizes existing leaders and
brings the voices of diverse
neighborhoods together in order to
build momentum through existing,
trusted, networks.
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Amelia Rambissoon
Station North Organization
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Interested in joining a non-profit board




Specific Coalitions
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Define Projects
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Project Engagement

Transit Choices will facilitate a
platform to mobilize and
execute actionable projects.
Coalitions will help define areas
of focus and act as subject
matter experts.




Central Baltlmore B’More Mobile Waterfront Partnership Bikemore Cltlz_ens Plann!ng_ &
Partnership Housing Association
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